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! Kenneth Purcell <30 July 2019 <Which Hotel Brands Are Leading in Digital Personalization «Viewed in April 16 2022 «
https://www.hospitalitynet.org/opinion/4094405.html

2 January 1 <2022 <PRIVACY POLICY «https://hiltonsantaclara.com/privacy-policy

% 2022 «Hilton Advance: Marketing Strategy and Fee Changes «Viewed in April 03 <2022 <https://revenue-hub.com/hilton-advance-marketing-
strategy-fee-changes/

* April 6 2022 <HILTON GLOBAL PRIVACY STATEMENT «Viewed in April 21 <2022 <https://www.hilton.com/en/p/global-privacy-
statement/
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! Michael Del Gigante <October 4 <2014 <How Hilton’s Local Expertise Benefits their Global Social Media Community <Viewed in April 21 «
2022 «https://www.mdgadvertising.com/marketing-insights/how-hiltons-local-expertise-benefits-their-global-social-media-community/

2 Alex Samuely,2017 « Hilton sees more than one-third of guests use digital check-in «Viewed in (June 01 ¢2022) «
https://www.marketingdive.com/ex/mobilemarketer/cms/news/software-technology/19629.html

® KATHERINE M. WILSON ¢Hilton Email Campaigns,(June 01 «2022 «<https://www.meetkwilson.com/hilton-email-campaigns.html

# January 1 <2022 <PRIVACY POLICY chttps://hiltonsantaclara.com/privacy-policy ¢
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! CHRIS TOSBOURITIS <JUNE 24 <2019 <Digital Marketing strategies from Hilton Hotels_Digital marketing Hilton Hotels ¢« «Viewed in Mar
24 <2022 <https://digitalmarketinglesroches.wordpress.com/2019/06/24/digital-marketing-strategies-from-hilton-hotels/

2 Rungi Zhang <May 3 <2021 «Interactive Content Marketing Trend Gives Hilton A Better Future «Viewed in May 29 <2022 «
https://medium.com/marketing-in-the-age-of-digital/interactive-content-marketing-trend-gives-hilton-a-better-future-c80203f681d

% Jose Santa Ana «2022 « Making a difference with the right DAM Hilton «Viewed in May 0 2 <2022 <https://www.sitecore.com/knowledge-
center/blog/561/making-a-difference-with-the-right-dam-hilton-4625

* Mike O'Brien <April 25 <2016 <How Hilton balances digital and 'traditional’ marketing «<Viewed in Mar 24 <2022 «
https://www.clickz.com/how-hilton-balances-digital-and-traditional-marketing/98647/
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! CHRIS TOSBOURITIS «JUNE 24 <2019 <Digital Marketing strategies from Hilton Hotels_Digital marketing Hilton Hotels <Viewed in April
24 2022 <https://digitalmarketinglesroches.wordpress.com/2019/06/24/digital-marketing-strategies-from-hilton-hotels/
2 Sonya Taylor <Nov 30 <2020 <DIGITAL MARKETING OPPORTUNITIES REGARDING HILTON «Viewed in Mar 30 <2022 «

https://cogwheelmarketing.com/blog/hilton-digital-marketing-opportunities/

® Emily Alford «March 25 <2015 «Hilton Uses Google Hotel Ads to Entice New Customers «Viewed in Avr 15 2022 «
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! Dr Meng-Mei Maggie Chen,Four Seasons <Hilton <The Ritz-Carlton: Luxury Hotels in Digital «Viewed in Mar 10 2022 «
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! Micah Pratt July 26 <2017 <Marriott vs. Hilton — Where Should You Stay During Business Travels «Viewed in May 20 2022 «
https://www.business.org/hr/benefits/marriott-vs-hilton-where-do-you-stay-during-business-travels/
2 SocialTables <2022 <Social Media Strategy for Hotels: Why These Brands Rise Above the Rest «Viewed in April 10 2022 «

https://www.socialtables.com/blog/hotel-sales/social-media-marketing-for-hotels/
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