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Study Summary: 
     The study aimed to understand the role of organizational learning in 

new product development. The study included a sample of employees 

working at the Electricity and Gas Distribution Corporation (University).    

The theoretical aspect was based on a descriptive analytical approach, 

describing and analyzing the study variables and the relationship between 

them. The applied aspect was based on a case study approach, using 

questionnaires, observations, and documents to collect and analyze data 

using statistical analysis tools using SPSS.v26. The study included a 

sample of 55 officials and employees at the Electricity and Gas 

Distribution Corporation –DJAMAA- ,55 questionnaires were distributed, 

and 50 valid questionnaires were returned for analysis. The study 

concluded that organizational learning has a positive impact on new 

product development. 
Keywords: Organizational learning, new products, knowledge, 

knowledge management, Gas and Electricity Distribution Corporation 
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ANOVAa 

Modèle 

Somme des 

carrés ddl 

Carré 

moyen F Sig. 

1 Régressio

n 

.397 1 .397 1.835 .182b 

de Student 10.389 48 .216   

Total 10.786 49    

a. Variable dépendante : المهارات_تطوير 

b. Prédicteurs : (Constante), الجديدة_المنتجات 

 

 

 

 

 

 

 
 

 

 


