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Abstract: Since the last decade of the last century, the business world has known fundamental

shifts in how business is accomplished thanks to the terrible boom in the Internet and the spread of
mobile devices such as smartphones and tablets, which led to profound changes in e-commerce,
where reliance on the practice of trade by mobile devices has become Instead of desktop
computers, a new concept called mobile commerce has emerged. Where the study asks what is the
importance of switching to mobile commerce, the study reviews the advantages and challenges of
mobile commerce and the necessary requirements to move to it. The process of meeting the needs
of customers in terms of goods and services, and in order to answer the problem posed, the
theoretical literature that dealt with the subject was resorted to, using various secondary sources
such as academic books, knowledgeable periodicals and others

Keywords: e-commerce, mobile commerce, m-commerce, mobile devices.
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