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The imperative of artificial intelligence in digital marketing
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Abstract:

hrough Ttwo studies, we aim to identify the applications and techniques used by artificial
intelligence that are appropriate in the field of digital marketing, especially as the world is
experiencing a technological explosion and tremendous progress in digital transformation and the
information revolution. Through this research paper, we will try to shed light on artificial
intelligence and its inevitability in digital marketing by knowing its most important applications and
techniques that have previously been used in various companies and institutions. Where we relied
on a descriptive study of models for artificial intelligence in digital marketing, as this enabled us to
answer the question posed and thus reached a set of results, the most prominent of which is that

artificial intelligence today is a great challenge and an imperative necessity for organizations of all
kinds, sizes and shapes that ensure survival, and continuity.
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