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 الاهداء  

 مريم  



 
 
 

 الإهداء: 

 ة مرو 



summary: 

The study aimed to highlight the role of e-marketing in promoting tourism 

services, through the widespread use of information and communication 

technology, as it transformed from a mere environment for information 

exchange into one of the important pillars in the field of e-marketing, thus 

opening wide horizons for the tourism industry. 

The study population consisted of a number of customers of the Anfal 

Agency for Tourism and Travel, Tebessa, where 100 forms represented in the 

study questionnaire were distributed. 

Through the study, we have concluded that tourism e-marketing is an 

effective and constructive tool in drawing a good tourism image by presenting 

the most important tourism services based on information and communication 

technology. 

Keywords: e-marketing, tourism marketing, tourism services. 
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النظري للتسويق السيـاحي    الإطار 
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