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:Research Summary

This study addresses the effect of the harmonious mix between the
terms with the semantic and cognitive field, which was dropped on the
terms Fintech and technology and their impact on the digital economy,
and the study derives its importance by highlighting the impact of the
transition from the traditional stereotypical to digital and the

modernization of the electronic payment system, which revolutionized In



the field of e-commerce, the study concluded that Algeria has an
encouraging environment for e—~commerce and the requirements of its
development despite its young experience in the field to keep pace with
the requirements of modernizing the payment system and electronic
marketing, and finally the study recommended the importance of
attention M to develop cultural, applied and legislative awareness of e-
commerce, by reconciling scientific and technical knowledge in

.educational and training institutes

Key words: Fein Tech Technology — Technology — E-Commerce — E-

.Markets — Electronic Cards
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