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Summary:

          Marketing is a vital area and interesting and related to reality and 

everyday life, it represents a contemporary challenges for business and 

government activities, whether at the local or international scale. It is no 

longer marketing is limited to sales and publicity only, but became active 

integrated is complex and needs to assets and scientific principles to 

develop effective and strategies, make decisions based on the vision and 

analytical marketing opportunities, and influential environmental forces 

and resources available, especially in these years Last where marketing 

has become an essential element of the governor and to the growth and 

success of the business and in light of the intense competition that 

requires efficiency and effectiveness and the adoption of a competitive 

marketing strategy and withstand all the difficulties 
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