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 الإهداء
 "أمي وأبي وعمي"قلبي  أحبابأملك  أغلى ماإلى 

 "عياشي بشير"و "سعيدة جيدور"أبي الثاني ومن زرع في الأمل أمي الثانية إلى 

 "عياشي أسامة"رفيق دربي زوجي إلى 

 "حور"أغلى ما في الوجود ابنتي إلى 

 ملك إخوتيأعز ما أوسندي إلى 

 "عبد الرحمان" "رتاج" "إسراء" "إسلام" "محمد"

 "بن بردي حنان" لي سندا خالتيمن كانت إلى 

 "بن بردي"و "عزيزي"كل فرد من عائلتي إلى 

 "عياشي"كل فرد من عائلة زوجي إلى 

 كل من كان لي مشجعا وسندا في مشواري الدراسي إلى 

 .كل هؤلاء أهدي ثمرة جهدي وأقدم هذا العملإلى 



 

 

 الشكر
 شكر لله الذي أنعم علي بإنجاز هذا العمل الالحمد و

 وأتقدم بشكري:

توجيهاتها القيمة ونصائحها على  "بن بردي حنان"ستاذة المشرفة الأإلى 

التقدير والعرفان وفمني جزيل الشكر ، لهذا البحث يدعمها طيلة تحضيرو

 خير الجزاء عني الله اعلى هذا العمل فجزاه بالإشرافلتكرمها 

 "دربال سمية": المشرفة المساعدة للأستاذةالشكر 

 جانبيإلى ولكل أفراد عائلتي الذين قدموا لي الدعم ووقفوا 

 بكل الوسائل لإتمام هذا العمل

 المحكمين للاستبيان  الأساتذةشكر أ أنكما لا يفوتني 

 لجنة المناقشة كل باسمه أعضاءشكر أكما 

 لو بكلمة طيبةوشكر كل من ساعدني في انجاز هذا العمل أفي الأخير و
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The Abstract: 

This study aimed to identify the role that digital marketing takes in supporting crisis 

management and also to study the reality of digital marketing in Algerian hotels by knowing 

the concept of digital marketing and its most important dimensions and trying to show the 

relationship between digital marketing and crisis management and the methods that hotels take 

to get out of crises. Current and expected. 

In order to achieve the goals, the descriptive analytical approach was relied upon, through 

the use of the questionnaire as a tool for collecting data for the field study, which was directed 

to the targeted sample of hotels in Algeria, where 526 analyzable questionnaires were relied 

upon, and after the validity of the tool was proven The various information was processed using 

the statistical program (SPSS V.29). 

Among the most important results reached are the following: 

The study found that the level of application of the basic concepts of digital marketing in 

Algerian hotels is high and advanced compared to previous years. However, it witnessed great 

prosperity and development during the Covid19 health crisis, which forced the entire world to 

digital transformation and the great use of digital means to acquire services with ease, anywhere 

and at all times except... The Algerian hotels are many and different. 

The study confirmed that crisis management is necessary within the organizational 

structure of the hotel, taking the Covid-19 crisis as an example for hotels to take all measures 

and prepare well for crises before they occur, to predict them or get out of them with ease. It 

was also found that there are statistically significant differences at the level of moral 

significance of 0.05 for the sample members. Attributable to personal data, which is: 

 There are statistically significant differences between the answers of sample members 

regarding the crisis management variable for the variable: age group, educational level, 

and job, while the study proved that there are no statistically significant differences for 

the gender variable0 

The study confirms that digital marketing in all its dimensions (digital marketing in the 

hotel, digital service, digital pricing, digital distribution, digital promotion, human element, 

gray evidence, operations, virtual communities and e-business security, customization and 

privacy, website) It contributes to crisis management, and through the neural network it was 

found that digital marketing contributes 59.1% to crisis management. The study results also 

arranged the dimensions according to the following: the human element, operations, digital 

service, digital pricing, digital distribution, virtual communities, and Electronic business 

security, website, customization and privacy, digital marketing in the hotel, where the model 

excluded one dimension, which is electronic promotion, as there is a strong correlation and a 

direct, statistically significant relationship between the independent variable digital marketing 

and the dependent variable crisis management0 

Keywords: Digital marketing; Crisis management; Crisis; Hotels. 
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