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Abstract 
 

The purpose of this study was to investigate the relationship between the 

dimensions of the quality of banking service and customer satisfaction in 

commercial banks, also aimed to identify the variables of the study 

(reliability, tangibility, responsiveness, empathy, safety), and to achieve the 

objectives of the study was to develop a questionnaire consisting of 19 

paragraphs were distribution of the study sample, which consisted of 50 

customers of commercial banks operating in the city of Eloud, and tried to 

answer the study question the president what the relationship between the 

dimensions of the quality of banking service and customer satisfaction in 

commercial banks. Have been retrieved data and In coded and introducing them 

to the program package SPSS statistical globalized social, where the study found 

the following results: 

the study Show that there is a relationship between the variables of the 

study, namely, (reliability, tangibility, responsiveness, empathy, safety) and 

customer satisfaction in the commercial banks in the city of Eloud 

In the light of the results of the study, researchers provided the following 

recommendations: Based on the results of the study, researchers in a number of 

recommendations which include: 

- need to work on other studies similar to the relationship between the 

dimensions of quality banking service and customer satisfaction in the 

commercial banks so as to address broadly the highest academic community. 

- Addourop publish the results of studies in magazines and scientific journals 

and in order to help decision makers to take sound marketing decisions. 
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 يذٌر انشبكت

 DG الإدارة انعايت

 انًذٌر انعاو

 يذٌر انًفتشٍت انعايت

 إدارة انًحاسبت انعايت

 يذٌر انشؤوٌ الاجتًاعٍت

 إدارة انًوارد انبشرٌت و انوسائم

 انعايت

Tesdirectime 

 اَنً يذٌر الإعلاو

 خهٍت انًراقبت

 يذٌر الأعًال انقاَوٍَت و الانتزاياث
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 أياَت الإدارة

 انًجانس، انجًعٍاث، انهجاٌ
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