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بسم الله الرحمان الرحيم والحمد لله رب العالمين، والصلاة والسلام على نبي محمد 

 أشرف الأنبياء وخاتم المرسلين وعلى آله وصحبه أجمعين، وبعد:

، ونتقدم بجزيل الشكر الحمد لله والشكر لله الذي وفقنا في إعداد بحثنا المتواضع

أخر سطور هذه المذكرة ونخص بالذكر ساعدنا من قريب أو بعيد وذلك بإنهاء إلى كل من 

الذي لم تبخل علينا بجهدها في إعانتنا وإمدادنا بما يتطلبه   " شعوبي فضيلة "مؤطرتنا 

البحث من وسائل، وذلك بملامسة توجيهاتها الحكيمة وإرشاداتها الصائبة جل صفات 

 هذا البحث .

وكل  بالجامعة،ي الإدارة كما لا ننس ى توجيه شكرنا إلى كل أساتذتنا الكرام وكل عامل

 .ام بالمراجع وكل ساهر على راحتنامن ساعدنا على الإلم



 



Abstract: 

This study aimed to identify the role that social media plays in promoting 

the values of citizenship among university students, and in order to achieve this 

goal, we adopted in this study the descriptive survey approach and used the 

electronic questionnaire tool as a tool for data collection, where the research 

was applied at Hama Lakhdar University in the valley - Master students in 

Sociology of Communication - on a sample of 47 students, randomly selected. 

In this study, we have reached a set of results, the most important of which 

are: Facebook is one of the new means of communication within the 

community, as it contributes to connecting the individual with his social 

environment through an electronic social system. 

It can be said that Facebook has proven its existence and its influence on 

the values of citizenship has become large and wide. Facebook should also be 

used to deepen the sense of belonging, achieve national integration, and 

strengthen the national spirit. 

-The results demonstrate the importance and effectiveness of these 

networks in strengthening the values of citizenship represented in community 

participation, democracy, and national belonging. 

-The respondents ’acquisition of new cultures through Facebook indicates 

that Facebook is an arena for the exchange of cultures, customs and traditions. 

-The study also proved that Facebook plays a major role in helping 

individuals express their opinions and attitudes freely and with confidence and 

without fear of respecting the other opinion. 

Key words: social networking sites - Facebook - citizenship values - 

community participation, democracy, belonging. 
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